
At a Glance

■	 Demographics

Male	 75% 
Average Age	 39 
Average HHI	 $109, 649 
College/Post graduate degree	 69% 
IS/IT/MIS Job Department	 Index 989 
Source: Winter 2009 @plan, Net/MRI Fusion November 2009, Internal User Survey 2009

■	 Passionate and Influential Consumers

Influence at Work
C-Level	 291 
Influence/make IT business purchase decisions	 500 
Evaluate and Recommend technology purchases	 497 

Influence at Home
Post on forum/group message board (yesterday)	 730 
Seek/Post product reviews	 349 
Provide advice on consumer electronics	 327 
Source: Winter 2009 @plan, Net/MRI Fusion November 2009

■	 Average Monthly Traffic

Uniques	 5.4 million
Page Views	 29 million
Source: Internal Publisher’s Data Monthly Average January 2009 - December 2009

■	E ditorial Distinctions

Digg.com	 4th Most Linked to Site
PC Mag	 Top Tech Site, 2008 & 2009
Webby	 Honoree, IT Hardware/Software Coverage, 2008 & 2009
Mediaite	 Top Site of 2009, Reader’s Choice
Evans Data Corporation 
	 Best Blog, Developers’ Choice, 2010

What’s at Stake Today in the World of IT
Since it’s founding in 1998, Ars Technica has become the preferred destination for a passionate community of 
more than 5 million Modern IT Professionals. For these users, Ars is the definitive source for insight into what’s 
at stake today in the world of IT where accuracy and depth are critical and contribution is essential. 
•	� Holistic Viewpoint: The Ars Technica user is multi-dimensional. Ars Technica’s breadth of tech coverage provides context and 

analysis while satisfying the diverse interests of these users. 

•	� Accuracy: The Modern IT Professional is pressed for time and relies on Ars Technica to act as a credible filter, providing only the 
most accurate and important technology content on the web. 

•	�C ommunity: Members of the Ars community value their peers. Ars users work collectively to become the most knowledgeable 
‘technologists’ in their fields of interest. 

Ars Technica editors are committed to this approach, and it keeps users coming back for more: fans visit the 
site an average of 71 times each month.†

ars technica: Engineered for the Modern IT Community

† Source: Internal User Survey 2009
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A highly passionate 
community of serious 
tech enthusiasts.
—Wall Street Journal
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