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• Why Online
• Singapore Internet Scene
• Overview of The AsiaOne Network sites
• Overall Audience Profile & Readership Stats
• The AsiaOne Network Properties

ContentContent

• The AsiaOne Network Properties
• Creative Advertising Options & Marketing Tools 

(Examples)
• Contacts



1) Real-time measurability

Why Online

Concurrent tracking and monitoring
during campaign periods allows 
spontaneous fine-tuning of ad 
mechanism to perform at optimal level. 

2) Strengthen mindshare & 
off-line branding at low cost
For the budget-conscious, extend the 
reach of your offline campaigns to an 
increasing number of online audiences 
at affordable cost



3) Targeted reach

Be sure to find your desired audience
from over 20 diversified websites
under The AsiaOne Network

4) Engage your customers in 
unique ways
Create interactive and personalised 
‘conversations’ between the consumer and 
your brand for greater and lasting impact. 



RESULTS

• Enables accurate ROI tracking and analysis

• Reap increased response rates with engaging 
campaigns

• Save on unnecessary marketing spend

• Gain more market share with increasing online 
readership

• Find useful insights about your consumers’ 
behaviour with Web 2.0 capabilities to fine-tune yo ur 
next campaign.



Recent TrendsRecent Trends
Online & mobile video viewing is on the riseOnline & mobile video viewing is on the rise

• Usage of video viewing is increasing
across Television, Internet and Mobile
platforms in US.

• While television appears to be the 
main vehicle for viewing video, online 
and other mobile platforms are 

Source: Nielsen Wire, February 23rd, 2009

and other mobile platforms are 
becoming increasingly imperative 
platforms as well. 

• Online video audiences will 
continue to grow as more content 
becomes available. 



Recent TrendsRecent Trends
Digital video ad revenue more than doubles Digital video ad revenue more than doubles 
amongst growth in Internet advertising in U.S. amongst growth in Internet advertising in U.S. 

“Search remains the main driver of revenue growth according to the 
report, showing a 19.8% increase over 2007. Digital video , though still 
a small overall contributor, more than doubled its revenue with an 
increase to $734 million from $324 million in 2007, demonstrating how 
both marketers and consumers are embracing this dynamic platform.”

Source: iab SmartBrief, March 30, 2009
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• Singapore continues to see steady growth in Internet consumption.
• 2008 reported a percentage of 76% penetration.

Singapore’s Internet PopulationSingapore’s Internet Population



Internet Population By AgeInternet Population By Age

Target these audiences on The AsiaOne Network websites 
as majority of  them make up the SPH online audience.

Majority aged below 49 are internet-savvy, 
the key segment of choice for marketers!



Online ad industry in S.E. Asia set to 
soar with 60% growth by 2010

Source : The Straits Times, Money section  (12 Dec 08)

• The growth is largely driven by the surge in growth of internet 
usage throughout the SEA region .

• In view of the economic crisis, digital media will provide 
advertisers with more measurable and effective tools and 
platforms to target their ideal audience.



Singapore’s broadband penetration Singapore’s broadband penetration 
on a steady riseon a steady rise

As Internet consumption
grows…
• Consumers will rely more on the 

Internet to make sound purchase 
decisions. 

• Gradually takes more of their time 
away from other media such as 

Source : The Business Times, BizIT (2 Nov 08)

television or newspapers and uses 
it on 
• Social networking (Facebook, 

Twitter, omy.sg, STOMP etc)
• Watching videos (YouTube, 

Veoh, RazorTV etc.)
• Listening to music (Last.fm, 

iMeem)
• Online gaming (



Studies from the recent Studies from the recent 
**2008 Nielsen Media Index survey2008 Nielsen Media Index survey

• Almost 6 in 10 are now daily Internet users. 
• Increasing growth for online newspaper readership for SPH’s online papers 
and websites
• 23% consume a mixture of Internet, newspapers and television .
• Majority are younger, better educated with higher spending power .
• More online activities reported:

• Watching videos, movies, listening to music, online gaming and using 
social networking sites  

*Source: The Nielsen Company, 2008 Nielsen Media Index Press Release – 16 October 2008.
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The AsiaOne Network Coverage
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Nielsen \Media Index 2008^
• Leading news, business & lifestyle
online provider in Singapore

• Over 10 million* monthly unique visitors

• Up to 165 million* monthly page views

• Users spend up to 8 mins* for each visit
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• Over 20 SPH websites to cater to 
different target segments

*NetRatings: Monthly average from Mar 08 – Mar 09 

We reach out to 50%* share 
of local web audience.  
Over 1.8 million of the 
Internet population.

^NetRatings : Market Intelligence Mar09, incl. HardwareZone.com



SG Domestic Traffic – Top Sites

Up to 
14 websites

*NetRatings, Apr 09

14 websites
from SPH
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• Over 80% of our visitors are between 18 – 44 years old

• 52% are Male, 48% are Female

Overall Audience Profile

VISITORS - AGE & GENDER

PAGE VIEWS – DAILY & HOURLY TRAFFIC

• Up to 5.4 million page views daily (average)

• Highest daily traffic from Mondays to Fridays, between 8 am to 8 pm

• Peaks between 10 am to 12 pm

*NetRatings, Apr 09
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AsiaAsia One One PortalPortal
• Singapore’s leading news, business and lifestyle portal 
• Covers a wide variety of news and lifestyle content under its various 

verticals AsiaOne News, Business, Digital, Education, Diva, SoShiok etc.
• Close to 70% of our readers are PMEBs – Professionals, Managers, 

Executives and Businessmen
• 56% of our audience have high spending power with annual incomes 

ranging from $50,000 to $100,000. 

OVERALL MONTHLY TRAFFIC 

Page Views:  16 million

Unique Audience: 1.4 million

Age Range: 25 - 44

Average Time Spent: Up to 6 mins

*NetRatings, Apr 09



AsiaOne HomepageAsiaOne Homepage
• Latest breaking news about business trends and lifestyle 

content from the various verticals
• Categorised into 3 broad sections: Work, Live and Play
• The default homepage for many users, with over 60% of them 

being PMEBs. 

• Page Views    4.4 million

• Unique Audience 670,000

MONTHLY TRAFFIC 

• Age Range 25 - 44

• Average Time Spent Up to 4 mins

*NetRatings, Apr 09

DEMOGRAPHIC PROFILE

• PMEBs  62 %

• Annual Income   < $15k to $50k     41 %
$50k to > $100k   59 %

• Gender M: 45 %       F: 55% 



AsiaOne NewsAsiaOne News
• Summarizes breaking news headlines for the day across AsiaOne, 

The Straits Times, The Business Times, The Newpaper online. 
• Snazzy lifestyle headlines lead to articles with complementary 

images
• Gives easy access to 7 days of archived news for each online 

website

MONTHLY TRAFFIC 

• Page Views 3 million

• Unique Audience 555,000

• Age Range 25 - 44

• Average Time Spent Up to 3 mins

*NetRatings, Apr 09



AsiaOne BusinessAsiaOne Business
• Houses business news, tips and advice for local SMEs 

concerning investment, savings, insurance, credit and loans.
• Offers a bilingual platform to reach out to shareholders and 

investors. 

• Page Views    856,000

• Unique Audience 265,000

MONTHLY TRAFFIC 

• Age Range 25 - 44

• Average Time Spent Up to 3.5 mins

*NetRatings, Apr 09

DEMOGRAPHIC PROFILE

• PMEBs  56 %

• Annual Income   < $15k to $50k     46 %
$50k to > $100k   54 %

• Gender M: 49 %       F: 51% 



AsiaOne EducationAsiaOne Education
• Features education-sector related news 
• Features info, tips and advice on learning and further education 

for all ages 
• Targeted mainly at parents, students and PMEBs

MONTHLY TRAFFIC 

• Page Views    640,000

• Unique Audience 218,000

• Age Range 18 - 39

• Average Time Spent Up to 2.5 mins

*NetRatings, Mar 09



AsiaOne MotoringAsiaOne Motoring
• Focuses on the latest technology, reviews and launches in the 

motoring scene
• Has a car gallery plus coverage of major motoring events 
• The popular discussion board offers car lovers a place to share 

opinions and tips. 

• Page Views    752,000

• Unique Audience 204,000

MONTHLY TRAFFIC 

• Age Range 18 - 39

• Average Time Spent Up to 3 mins

*NetRatings, Apr 09

DEMOGRAPHIC PROFILE

• PMEBs  53 %

• Annual Income   < $15k to $50k     39 %
$50k to > $100k   61 %

• Gender M: 67 %       F: 33 % 



AsiaOne HealthAsiaOne Health
• Latest news on health issues, medical breakthroughs, health 

and wellness trends
• Presents medical news and information that’s easy for everyone 

to understand

• Page Views    526,000

• Unique Audience 179,000

MONTHLY TRAFFIC 

• Age Range 18 - 39

• Average Time Spent Up to 3 mins

*NetRatings, Apr 09

DEMOGRAPHIC PROFILE

• PMEBs  53 %

• Annual Income   < $15k to $50k     39 %
$50k to > $100k   61 %

• Gender M: 67 %       F: 33 % 



DivaDiva
• Covers news and issues of interest to the Singaporean woman, 

including celebrities, relationships, fashion and beauty.  
• Navigation is now made easier. Users can surf with easy 

through a streamlined presentation style through an improved 
library of rich content

• Page Views    1.29 million

• Unique Audience 209,000

MONTHLY TRAFFIC 

• Age Range 18 - 39

• Average Time Spent Up to 4.5mins

*NetRatings, Apr 09

DEMOGRAPHIC PROFILE

• PMEBs  65 %

• Annual Income   < $15k to $50k     38 %
$50k to > $100k   62 %

• Gender M: 56 %       F: 44 % 



AsiaOne DigitalAsiaOne Digital
• A comprehensive IT site with news collated from various 

publications. 
• Product news and reviews are readily available to update the 

happenings in the high-tech and consumer electronics world.

• Page Views    900,000

• Unique Audience 249,000

MONTHLY TRAFFIC 

• Age Range 18 - 39

• Average Time Spent Up to 2.5 mins

*NetRatings, Apr 09

DEMOGRAPHIC PROFILE

• PMEBs  59 %

• Annual Income   < $15k to $50k     44 %
$50k to > $100k   56 %

• Gender M: 70 %       F: 30 % 



SoShiok.comSoShiok.com
• Houses more information to keep audiences better clued-in on 

the best cuisine and drinks in Singapore 
• Includes news, restaurant listings, food and drinks reviews, 

special features and recipes for the enthusiastic cooks
• Readers can further share tips and info on the forum

• Page Views    615,000

• Unique Audience 183,000

MONTHLY TRAFFIC 

• Age Range 18 - 39

• Average Time Spent Up to 2 mins

*NetRatings, Apr 09

DEMOGRAPHIC PROFILE

• PMEBs  58 %

• Annual Income   < $15k to $50k     48 %
$50k to > $100k   52 %

• Gender M: 38 %       F: 62 % 



AsiaOne TravelAsiaOne Travel
• Latest travel news and experiences shared via travelogues, 

holiday snapshots and tips
• Useful search tools like flight information, airfares, hotel deals 

and packages

• Page Views    578,000

• Unique Audience 194,000

MONTHLY TRAFFIC 

• Age Range 18 - 39

• Average Time Spent Up to 3 mins

*NetRatings, Apr 09

DEMOGRAPHIC PROFILE

• PMEBs  63 %

• Annual Income   < $15k to $50k     44 %
$50k to > $100k   56 %

• Gender M: 43 %       F: 57 % 



PlushPlush
• The luxury lifestyle portal for the affluent community that 

appreciates the finer things in life
• Includes lifestyle news, pictures and videos from high society 

events calendar, people & personalities. 
• Covers product launches and reviews of jewellery, watches, liquor, 

cigars, cars, yachts
• Page Views    805,000

• Unique Audience 73,000

MONTHLY TRAFFIC 

*NetRatings, Apr 09

• Age Range 25 - 50

• Average Time Spent Up to 9 mins

DEMOGRAPHIC PROFLE

• PMEBs  63 %

• Annual Income   < $15k to $50k     36 %
$50k to > $100k   64 %

• Gender M: 60 %       F: 40 % 



AsiaOne MultimediaAsiaOne Multimedia
• Houses all exclusive podcasts, vodcasts, and image galleries 

featured on AsiaOne.com
• Enables readers to have easy access to viewing the various media

• Page Views    632,000

• Unique Audience 94,000

MONTHLY TRAFFIC 

*NetRatings, Mar 09

• Age Range 18 - 44

• Average Time Spent Up to 2.5 mins

DEMOGRAPHIC PROFLE

• PMEBs  63 %

• Annual Income   < $15k to $50k     48 %
$50k to > $100k   52 %

• Gender M: 59 %       F: 41 % 



• A portal that provides Singapore-listed companies and companies 
planning to be listed an integrated platform to reach out to potential 
investors. 

• Reach affluent, brand-conscious and upwardly mobile individuals 
aged between 25 to 49 years, as well as senior decision makers in 
governments, multinational corporations and institutions in Asia.

• Page Views    43,000

• Unique Audience 14,000

MONTHLY TRAFFIC 

AsiaOne Investor RelationsAsiaOne Investor Relations

*NetRatings, Apr 09

• Age Range 25 - 44

• Average Time Spent Up to 2 mins

DEMOGRAPHIC PROFLE

• PMEBs  64 %

• Annual Income   < $15k to $50k     36 %
$50k to > $100k   64 %

• Gender M: 57 %       F: 43 % 



StraitsTimes.comStraitsTimes.com
• Free access to breaking news.
• Subscribers will get premium content (Enjoy news in 3 formats –

HTML, e-reader or e-paper. Analyses and commentaries included as 
well) 

• Articles come with message boards to engage audience to post their 
views / comments

• Page Views    23 million

• Unique Audience 1.5 million

MONTHLY TRAFFIC 

*NetRatings, Apr 09

• Age Range 25 - 44

• Average Time Spent Up to 7 mins

DEMOGRAPHIC PROFLE

• PMEBs  63 %

• Annual Income   < $15k to $50k     55 %
$50k to > $100k   45 %

• Gender M: 54 %       F: 46 % 



The StraitsTimes RazorTVThe StraitsTimes RazorTV
• A novel free-access web TV service that combines the Internet & 

TV platforms, featuring live broadcasts and video-on-demand content
• Offers users and presenters real-time interactivity via Web 2.0 

technologies. 
• Hosts a wide variety of content ranging from news to lifestyle, 

entertainment and sports. 

• Page Views    4.6 million

MONTHLY TRAFFIC 

*NetRatings, Apr 09

• Unique Audience 694,000

• Age Range 18 - 40

DEMOGRAPHIC PROFLE

• PMEBs  63 %

• Annual Income   < $15k to $50k     46 %
$50k to > $100k   54 %

• Gender M: 54 %       F: 46 % 



STOMPSTOMP((The The ST ST Online, Mobile & Print)Online, Mobile & Print)

• Integrates content & activities using Print, Online & Mobile. 
• Access to the website is free & readers are able to interact via SMS & 

MMS.
• Interactive elements strengthen relationship with readers

• Page Views    17.2 million

• Unique Audience 570,000

MONTHLY TRAFFIC 

*NetRatings, Mar 09

• Age Range Under 18 - 29

• Average Time Spent Up to 10 mins

DEMOGRAPHIC PROFLE

• Students & PMEBs  63 %   

• Annual Income   < $15k to $50k     65 %
$50k to > $100k   35 %

• Gender M: 52 %       F: 48 % 



BusinessTimes.comBusinessTimes.com
• Updated real-time featuring business, investment-related and 

human interest event news
• BT.com is subscription-based, with free access daily from 6pm 

onwards
• Useful and critical for businessmen and CXO level of audiences

• Page Views    4.3 million

• Unique Audience 214,000

MONTHLY TRAFFIC 

*NetRatings, Apr 09

• Age Range 18 - 44

• Average Time Spent Up to 6 mins

DEMOGRAPHIC PROFLE

• PMEBs  63 %

• Annual Income   < $15k to $50k     48 %
$50k to > $100k   52 %

• Gender M: 59 %       F: 41 % 



Zaobao.comZaobao.com
• One of the highest-accessed Chinese news portal in the world,   

featuring comprehensive news coverage
• Features other newspapers from China 
• Popular among Chinese PMEBs

• Page Views    65 million

• Unique Audience 7.1 million

MONTHLY TRAFFIC 

*NetRatings, Apr 09

• Age Range 25 - 44

• Average Time Spent Up to 6.5 mins

DEMOGRAPHIC PROFLE

• PMEBs  57 %

• Annual Income   < $15k to $50k     66 %
$50k to > $100k   34 %

• Gender M: 54 %       F: 46 % 



Omy.sgOmy.sg
• The first local free bilingual news and lifestyle portal with news 

content taken from SPH Chinese publications. 
• Engages the audience with Web 2.0 features i.e. PODcasts, 

VODcasts, blogs, forums, along with mobile applications as well.

• Page Views    9.1 million

• Unique Audience 372,000

MONTHLY TRAFFIC 

*NetRatings, Apr 09

• Age Range 18 - 35

• Average Time Spent Up to 11 mins

DEMOGRAPHIC PROFLE

• PMEBs  59 %

• Annual Income   < $15k to $50k     67 %
$50k to > $100k   33 %

• Gender M: 55 %       F: 45 % 



The Electric New PaperThe Electric New Paper
• Breezy tabloid that appeals to the younger readers with bite-sized 

news summaries 
• Focuses on special interests such as Web blogs, human-interest 

stories, entertainment and strong sports coverage. 

• Page Views    4.4 million

• Unique Audience 292,000

MONTHLY TRAFFIC 

*NetRatings, Apr 09

• Age Range 18 - 35

• Average Time Spent Up to 9 mins

DEMOGRAPHIC PROFLE

• PMEBs  61 %

• Annual Income   < $15k to $50k     62 %
$50k to > $100k   38 %

• Gender M: 55 %       F: 45 % 



• The online version of Singapore’s first compact-sized bilingual 
newspaper. 

• Allows users to access the print version in full colour format that 
makes for easy browsing online.

• Features news, information, views and analyses in sharp and 
succinct bite-sizes.

• Page Views    4.74 million

• Unique Audience 60,000

MONTHLY TRAFFIC 

mypaper.sgmypaper.sg

*NetRatings, Apr 09

• Age Range 20 - 39

• Average Time Spent Up to 19 mins

DEMOGRAPHIC PROFLE

• PMEBs  55 %

• Annual Income   < $15k to $50k     54 %
$50k to > $100k   46 %

• Gender M: 34 %       F: 66 % 
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Create customised campaigns with our variety of
ad options and marketing tools to meet these
objectives with maximum impact and exposure

Meet your Business ObjectivesMeet your Business Objectives

• Brand Awareness
• Product Launches• Product Launches
• Acquisition Campaign
• Retention Initiatives
• Online Sales
• Prospect Generation



Advertising Options & Marketing Tools
1. Ad banners - Run of Network / Site / Section

i) CPM banner (Leaderboard, Skyscraper, Interactive Message 
Unit) 
ii) Fixed banner (Text Link, Banner Tile, Prime Tile, Mini Rotator, 
News Rotator)
iii) Targeted Video Commercial & Catfish

2. Rich media (Expandable Leaderboard, Super Sky High, 
Transition Ad, Twin Towers) Transition Ad, Twin Towers) 

3. Microsites (Contest, lucky draws etc)
4. Electronic direct mailer (Over 500,000 AsiaOne member 

database)
5. Polls and surveys
6. Sponsorships (New Year, Christmas etc)
7. Online sales promotions (Special deals for AsiaOne members)
8. Joint promotions (Official Online Media)
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The following are examples of some of the 

ad options available on The AsiaOne Network.
Please visit http://network.asiaone.com/showcase/ . 



Ad option examples on AsiaOne

Leaderboard
(Fixed Position)

�%�D�Q�Q�H�U���7�L�O�H��
���)�L�[�H�G���3�R�V�L�W�L�R�Q��

�0�L�Q�L���5�R�W�D�W�R�U��
���5�R�W�D�W�H�V���X�S���W�R������
�D�G�Y�H�U�W�L�V�H�U�V��

�1�H�Z�V���5�R�W�D�W�R�U

�6�N�\�V�F�U�D�S�H�U������������
���&�3�0��

�D�G�Y�H�U�W�L�V�H�U�V��
Leaderboard
(Fixed Position)



Ad option examples on AsiaOne

�7�D�U�J�H�W�H�G��
�9�L�G�H�R��
�&�R�P�P�H�U�F�L�D�O

�&�D�W�I�L�V�K



Ad option examples on AsiaOne

�(�[�S�D�Q�G�D�E�O�H��
�/�H�D�G�H�U�E�R�D�U�G



Ad option examples on AsiaOne

�7�U�D�Q�V�L�W�L�R�Q���$�G



�%�D�Q�Q�H�U���7�L�O�H �R�Q��
�6�7�2�0�3

Ad option examples on STOMP



Ad option examples on ST.com

�,�Q�W�H�U�D�F�W�L�Y�H��
�0�H�V�V�D�J�L�Q�J��
�8�Q�L�W�����,�0�8���3�U�L�P�H���7�L�O�H�V��

�������I�L�[�H�G��
�S�R�V�L�W�L�R�Q�V��



Ad option examples on RazorTV

�,�Q�W�H�U�D�F�W�L�Y�H��
�0�H�V�V�D�J�H��
�8�Q�L�W

�3�U�L�P�H���7�L�O�H����
�������S�R�V�L�W�L�R�Q�V��



�/�H�D�G�H�U�E�R�D�U�G��
���&�3�0�� �6�N�\�V�F�U�D�S�H�U������

���&�3�0��

Ad option examples on omy.sg

�%�D�Q�Q�H�U��
�7�L�O�H



�/�H�D�G�H�U�E�R�D�U�G��
���)�L�[�H�G��
�3�R�V�L�W�L�R�Q��

�6�N�\�V�F�U�D�S�H�U������
���)�L�[�H�G��
�3�R�V�L�W�L�R�Q��

�3�U�L�P�H���7�L�O�H

Ad option examples on Zaobao.com

�3�U�L�P�H���7�L�O�H������������������������
�����)�L�[�H�G���S�R�V�L�W�L�R�Q�V

�3�U�L�P�H���7�L�O�H��
���)�L�[�H�G���3�R�V�L�W�L�R�Q��



Electronic Direct Mailer

Select your target 
audience from a database 
of over 500,000 AsiaOne 
members.

Profile by
• Age
• Gender

Property Travel

• Gender
• Education Level
• Income
• Occupation Group
• Area of Interest

Leisure



Sponsorship Series
Travel Education



�µ �&�H�O�H�E�U�L�W�\���%�O�R�J�V�������9�L�G�H�R�V�������3�K�R�W�R���*�D�O�O�H�U�L�H�V
�µ �&�R�Q�W�H�V�W�V�������3�U�R�P�R�W�L�R�Q�V��

Sponsorship Series



Sponsorship Series



To learn more about Digital
Marketing ideas on AsiaOne Network , please contact:

Christine Ng, Regional Sales Manager
New Media – Interactive Business Unit

Marketing Division
Email: chrisnyl@sph.com.sg

DID: 65-6319 5962, HP: 65-97977228
Msn: chriz_ng@hotmail.com, skype: chriz_ng


