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	STELLA, UK
Frequency:

Weekly

Circulation:

632,528
Language:

English

Format:

Magazine
The most powerful consumer today is the modern woman – affluent and aged anywhere from her mid-20s to her 50s. She is someone who is summed up more by her state of mind than her age. She is grown up but youthful, interested in fashion and fun, but not shallow or unthinking.

Which is the newspaper supplement for her? Stella — The Sunday Telegraph’s weekly magazine that thinks it’s a monthly glossy. The Stella reader — be she 35 or 53 — is the woman who shapes the world in which we live, who buys the clothes, the food, the furniture. Stella helps her decide what to buy and where to buy it. 

In our Fashion & Beauty pages, we feature Stella Loves - profiling what to do, see and buy this week. In The Closet Thinker, Justine Picardie, contributing editor of Vogue, shares her thoughts on the latest trends. Our Beauty notebook offers expert tips, tried and tested treatments, 3 best… and celebrity makeover secrets, while our Little Black Book features secret addresses from stylish people. Readers rely on Stella to keep them up-to-date with the best of the new season’s looks.
Website: www.telegraph.co.uk
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